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OVERVIEW

* The Australian Bureau of Statistics (ABS) released the fifth edition of its survey measuring the impact of COVID-19 on businesses in Australia. The survey
was conducted from 10 to 17 June, covering 2,000 businesses of which 72% responded.

* The key findings include 66% of businesses reported a decline in revenues compared with a year ago. In contrast, 8% said their revenues had increased.
These results suggest businesses continue to face challenging conditions, despite some reopening of the economy around the time of the survey.

« Of the businesses reporting lower revenue, 14% reported a huge drop of more than 75%, 17% reported a large fall of 50-75%, 37% a decline between
25-50% and 26% saw a fall of up to 25%.

A more severe impact on revenues has been experienced by larger firms (those employing more than 200 staff).

* Byindustry, businesses in education & training were the most likely to report a reduction in revenue (87%) and mining firms were the least likely (31%).
The hospitality industry had the highest share of businesses reporting a revenue hit of over 50%. Firms who are impacted more greatly by social distancing
were more likely to report a higher reduction in revenue.

» Other responses also suggested businesses are in a deteriorated operating position due to COVID-19. Only 36% of business said that their current cash
on hand could sustain operations for more than 6 months in the current environment.

« One of the more worrying aspects of this survey was that 8% of businesses said their operations could not be supported by curent available cash on hand
for more than a month and another 21% of businesses said operations could only be supported by cash on hand for 1-3 months. The JobKeeper scheme
is due to end on 27 September, around the same time as some other stimulus measures. These results highlight that the end of the September quarter is
shaping up to be a financial hurdle (and possibly a cliff) for some businesses.

« Based on current conditions, smaller businesses are under the most cash flow pressure with 30% able to continue operating for only up to 3 months
(versus 12% for large businesses).

*  73% of all businesses surveyed said they had modified their operations in response to COVID-19, up from 70% in May. Companies who changed their
business operating conditions were more likely to report a higher decline in revenue.

* There was a large variation in the type of operational modification by industry. Accommodation & food services businesses were the most likely to have
introduced innovation. As businesses changed the way they operated, 60% of businesses sought external advice, including from the banking industry.
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COVID-19 HAS HIT REVENUE

Magnitude of revenue decrease compared to same time last year(2)

14% 26%
T3 per cent

or more Up to 25 per ecent

17%

50 to less than
T3 per cent

37%

23 to less than
30 per cemt

(a) Proportions are of businesses that reported a decrease in revenue compared to the same period last year.

Source: ABS

Social distancing measures have caused a majority of
businesses to see a reduction in revenue compared with
the same period a year earlier.

Businesses were asked about their revenue compared
with the same period a year ago.

66% of businesses surveyed said their revenue had
fallen compared with the same period last year.

8% of businesses said their revenue had increased
compared to the comparable period a year earlier.

Most companies reporting a decline in revenue (37%),
reported declines of between 25-50%.

14% of companies saw a decline in revenue of more than
75% compared with a year ago.

Companies who had their business operating conditions
changed were more likely to report a higher decline in
revenue.
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FORTUNES VARY BY INDUSTRY

Businesses that reported decreased revenue compared to the same time last year, by industryfﬂ}

Education and Trining

Accommodation and Food Services
Infarmation Medizs and Telecommunications
Other Services

Administrative and Support Services

Artz and Reoreation Services

Transport, Pos@l and Warehousing
Manufacturing

Rental, Hiring and Real Estate Senvices
Health Care and Sodal Assistance

Retzil Trade

Whaolesale Trade

Construction

Professional, Sdentificand Technical Services
Electricity, Gas, Water and Waste Services
Finandzl and Insurance Services

Mining

Source: ABS

100

By industry, education & training businesses were the
most likely to report a reduction in revenue (87%).

There was also a high share of firms reporting a
decline in revenue among accommodation & food
services (84%) and information, media &
telecommunications firms (78%).

Mining sector companies were the least likely to see a
reduction in revenue, with 31% reporting a reduction
compared with a year ago.

Firms who faced tighter social-distancing restrictions
were more likely to report a higher reduction in
revenue.

63% of firms in the accommodation & food services
sector and 60% of firms in the arts & recreation sector
reported a decline in revenue of more than 50%.
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BUSINESSES HAVE ADAPTED

Modifications to business operations, by type of modification and employment size(@)(b)

Limitations to Introduced Changed the Changed the Changed Changed Changed Changed staff Other
the number of new hygiene types and way products operating payment suppliers or roles or duties workforce
pecple on site protocols and range of or services are hours methods supply chain changesic!
practices  products or  provided to
services customers
offered
% % % % % % % % %
Small (0-19 persons) 56 64 22 39 3 16 9 25 44
Medium (20-199 persons) 76 a0 28 49 35 18 11 38 72
Large (200 or more persons) av fite 32 b4 37 149 15 46 o4
All businesses 57 65 22 40 3 16 9 25 46
Source: ABS

(a) Proportions are of all businesses.
(b) Businesses could provide more than one response to the question.

[c) For example, staff working from home or operating with a reduced workforce.

* Businesses have continued to adapt in the face of COVID-19.
« 73% of all businesses surveyed said they had modified their operations in the latest survey, up from 70% in May.

« The most common type of modification was enhanced hygiene protocols, with 65% of businesses introducing new practices in
this area. Density modifications were also common, with 57% of companies introducing people limits.

© fgst.george




ADAPTATIONS VARY BY INDUSTRY

Modifications to business operations, top four industries (2

Changed operating hours, payment
methods or suppliers®

Physical distancing and hygiene® * - t

939 Health care and social assistance &
}"/\ Ta4% Accommadation and food services

89% Accommodation and food services
84% Retail trad
= = Ij B1% Retail trade

M SuCimiiN 57% Other services

Innovation(d Workforce changes(®

78% Accommodation and fooc T7% Health care and social assistance m

70% Health care and social assistance 72% Accommodation and food services

64% Education and trai ning BA% Education and training

58% arts and recreation services B49% Professional scientific and technical services

(2) Businesses could provide more than one response to the guestion.
(b) Proportions are of all businesses that reported they limited the number of people on site or infroduced new hygiene protocols and practices.

(c} Proportions are of all businesses that reported they changed operating hours, payment methods or suppliers.

(d} Proportions are of &/l businesses that reported they changed the fypes and range of products and sarvices offered or the way they are delivered to customers.

(e} Proportions are of &l businesses that reporied they changed staf roles or duties or other workforce changes.

Source: ABS

There was a significant variation in the type of
operational modification by industry.

Accommodation & food services businesses were the
most likely to have introduced innovation, with 78% of
companies changing or augmenting their product
offering. This most likely reflected the introduction of
delivery and takeaway services.

Companies in the accommodation & food services sector
were also the most likely to change their operating hours,
payment methods or suppliers, with 74% reporting
changes in these areas.

The health care & social assistance sector saw
widespread changes in physical distancing and hygiene
requirements as additional precautions became
necessary to slow the spread of COVID-109.

Workforce changes were also most prevalent among
health & social assistance companies.
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ADVICE HAS BEEN CRUCIAL

* As movement restrictions were ramped up and businesses
changed the way they operated, businesses sought advice from
a variety of sources on a range of topics.

Most commonly reported subjects and sources of external advice sought by businesses (@)t®) e 60% of businesses Sso ug ht external advice in response to

Top subjects of advice Top advice sources m m} COVID-19.
$ , 52% Government support measures available 29% o o * The ABS included external advice as: obtaining information
to the business Private organisations = . . ) . . ) ]
45% Regulation and compliance 38% Federal government agency online or in print, such as regulatory information or guidelines, or
& 39% Heatth and safety 35% state government agency paid or unpaid direct consultation with individuals or

21% Customers

e

=3 32% Management of business finances

organisations external to the business.

* Medium sized businesses (20-199 employees) were most likely
to have sought advice, with 72% obtaining advice.

() Proportions are of all businesses.

(b} Businesses could provide more than one response to the question.

Source: ABS

(e) For exsmale, bank. lswyer, scocuntant * 66% of large businesses said they sought advice while small
businesses were most likely to go it alone, with 59% obtaining
external advice.

«  The most common subject of advice was the availability of
government support measures (52%), followed by regulation and
compliance (45%).

* Private organisations were the most common source of advice,
with 49% seeking advice from private organisations such as their
bank, lawyer or accountant.
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ADVICE BY INDUSTRY

Businesses that sought external advice, by industry(@)

Health Care and Social Assistance

Arts and Reoreation Services

Education and Training

COther Services

Retail Trade

Information Media and Telecommunications
Administrative and Support Services
Transport, Postl and Warehousing
Professional, Sdentificand Tedhnical Services
Manufacturing

Accommedation and Food Services
Blectricity, Gas, Water and Waste Sarvices
Finandal and Insurance Services
Construction

Whaolesale Trade

Rental, Hiring and Real Estate Senvices

Mining

(8} Procortions are of 8/l businesses.

B0

; %
0 100

Source: ABS

Advice was more commonly sought by businesses whose
operations had been most affected.

Businesses in health care & social assistance (86%), arts
and recreational services (80%) and education & training
(75%) were the most likely to have sought external advice in
response to COVID-109.

The type of advice sought also differed by business.

Health care & social assistance companies were highly
likely to seek advice on the type of government assistance
available (85%), as were companies in the arts & recreation
sector (78%).

Education & training companies reported high rates of
advice sought on regulatory requirements (88%). As such,
they were highly likely to approach government agencies for
advice (81%)).

Although they were less likely to report a negative impact on
revenue, a high proportion of retail trade businesses sought
advice on government support measures, at 89%. This
likely reflects the concerns over the impact of social
distancing on retail trade.
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CASH ON HAND

Length of time operations could be supported by
currently available cash on hand

21%

1 to less than 3
months

36%
& months or more 1 90&

3 to less than &
months

In the 5th edition of Business Impacts of COVID-19 on Businesses, the ABS
asked a question to gauge the sustainability of business in the current climate.

Surveyed businesses were asked to estimate the length of time that, under
current conditions, operations could be supported by the currently available
cash on hand.

The ABS notes that these are point-in-time estimates, which were likely to be
impacted by changes in government policy during the survey period. For
example, a further easing of restrictions was announced on 12 June, which fell
within the survey period of between 10 June — 17 June.

Only 36% of business said that their current cash on hand could sustain
operations for more than 6 months in the current environment.

One of the more worrying aspects of this survey was that 29% of businesses
said their operations could only be supported by current available cash on hand
for 3 months or less: 8% said less than 1 month and 21% for 1-3 months. The
JobKeeper scheme is due to end on 27 September, together with some other
stimulus measures. These results highlight that the end of the September
guarter is shaping up to be a financial hurdle for some businesses.

Several businesses said that existing cash on hand would not be sufficient to
maintain current operations if it were not for government-support measures.
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CASH ON HAND BY INDUSTRY

Business sentiments on length of time operations could be supported by currently available cash on hand, by industry(@)  The industries with the IargeSt proportion of

o, S eand e S businesses that reported their currently available
sccommossion sndFoodSaces cash on hand would support less than 3 months of
i operations were not necessarily the same as those
R Tade who reported the largest decline in revenue
o compared with a year ago.

Esucstonana Trining « Professional, scientific and technical services were
— the mostly likely to report that their current cash on
HosthCaraand Sl Asistanca hand was not sufficient to maintain operations for

L e more than 3 months (42%).
Renta,Hiingand sl Eate Senice « Accommodation and food services (who have been
———— heavily impacted by social distancing measures) also
e e ———— reported a relatively high proportion of firms who did
Cow mox e e e m e ® not expect current cash on hand to support more

B Less than 3 months ¥ 3 months or mare M Don't know

than 3 months of operations under current conditions.

(a) Proportions are of all businesses.
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SURVEY DETAIL

« The survey is the fifth edition of the Australian Bureau of Statistics (ABS)’s survey measuring the impact of COVID-19 on
businesses.

« Its aim is to provide further information on the prevalence and nature of adverse impacts from COVID-19 experienced by
businesses operating in Australia.

« Asample of 2,000 businesses was selected for this survey. The response rate was 72%, with 1,431 businesses taking part
in the survey.

« This survey continued the theme of business experiences under COVID-19, but focussed more on whether businesses had
sought advice and how long current cash reserves could sustain operations for.

« Firms were also asked about changes to their operating conditions, their revenue situation, whether they had sought advice
and about the sustainability of their operations under current conditions.

« Data collection started on 10 June, 2020 and was finalised on 17 June, 2020.

« As has been the case for all editions of this survey, businesses who did not respond might not have done so because they
are adversely impacted by COVID-19. If this were the case there is potential for systematic bias in these estimates. That
would mean that the responses in this survey would underestimate the impact of COVID-19 on businesses.
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SURVEY QUESTIONS

1 {a) Is this business currently trading?

g

(a) To the best of your knowledge, what impact has the COVID-19 pandemic had on the revenue of this business compared to this time last year?

O ‘“es [Go to Question 2a]

O Mo [Go to Question 1] O DOecreased [Go to Question 4]

Increased [Go to Quesiion 5]

m}
(b} Is the halt in business trading a result of COVID-137 O Remained the same [Go to Question 5]
O Don't know [Go to Question 5]

O ‘“es [Go to Question 3a]

O Mo [End of survey] (b) What is your best estimate of how much revenue has decreased compared to this time last year?
2 {a) Since the start of March, has this business made changes to its operations, as a result of COVID-137 " Up to 25 per cent lower
" 25 to less than 50 per cent lower
O Mone, confinued trading as normal [Go fo Quesfion 2a] - 80 10 less than TS per cant lower

O Continued operating under modified conditions [Go 1o Quesfion 2b] " 75 to 100 per cant lower

~ Don't know
(b} Thinking of those medified conditions can you tell me if the business has made any of the following modifications to its operations: [zelzct all thaf sppiy)

O Lmi R . _ . . . - _ 5 Based on current conditions, what is your best estimate of the length of time that this business’s operations could be supported by its currently available cash on hand?
miting the number of people on site based on physical distancing requirements A . . . - } -

O Introduced new hygiens protocols and practices {e.g. supply of clesning and sanitiser producis) [Note: Gaah on hand includes ssvings, sssels that can essily be sold. and unused credit fEcilitizs]

O Changed the types and range of products and services offered by the business

O Changed the way products or services sre provided to customers (2.g. shifted more operstions enline, offering home delivery, no face to face contact with customers) ~Less than 1 month of business operations

O Changed operating hours including opening by appoiniment only "1 ta less than 2 months

O Changed payment methods {e.g. contactiess, cash-free) - 3 to less than 8 months

O Changed suppliers or supply chain - More than & months

O Changed staff roles or duties - Don't know

O GCther workforce changes {e.g. working from home., reduced workforce)
O Ciher modifications [please specify)

[*

{a) In response to COVID-19 conditions, has the business sought any external advice?
[Nofe: Extemal sdvice can include obtaining information anfine or in print, such sz reguistory information or guidelines or paid or unpaid direct conzulistion with individusiz extemnal to thiz businezs]

O ‘fes [Go to Question 3b]
O Mo [Go to Question 4a]
O Don't know [Go to Question 4a]

(b} Was the advice related to any of the following: (zeisct sl that apply)

O Government support measures available to the business (e.g. Jobkeeper, Boosting cash flow for employers payment, loan guarantee schame, increasing the instant assat write-off)
O Regulation and complisnce (e.g. COVIDSafe plan, heslth and safety, tax reporting obligations)

O Management of business finances {e.g. seeking additional funds, loan arrangements, financial reporting and planning}

O Workforce managemeant

O Business continuity/contingency planning

O Health and safety

O Marketing, advertising or promotion

O Supply chain management (e.g. logistics, distribution, purchasing)

O Information and communications technology

() From which of the following sources did the business get this advice? [selecf sl that apply)

O Federal Governmeant sgency

O Siate Government sgency

O Private institution (including bank, lawyer, accountant)

O Mot-for-profit institution (inclueding industry body or associstions)
O Friends or family

O Suppliers

O Customers

O Ciher sources (please specify)
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DISCLAIMER

"The information contained in this report (the Information) is provided for, and is only to be used by, persons in Australia. The information
may not comply with the laws of another jurisdiction. The Information is general in nature and does not take into account the particular
investment objectives or financial situation of any potential reader. It does not constitute, and should not be relied on as, financial or
investment advice or recommendations (expressed or implied) and is not an invitation to take up securities or other financial products or
services. No decision should be made on the basis of the Information without first seeking expert financial advice. For persons with whom
St.George has a contract to supply Information, the supply of the Information is made under that contract and St.George’s agreed terms of
supply apply. St.George does not represent or guarantee that the Information is accurate or free from errors or omissions and St.George
disclaims any duty of care in relation to the Information and liability for any reliance on investment decisions made using the Information.
The Information is subject to change. Terms, conditions and any fees apply to St. George products and details are available. St.George or
its officers, agents or employees (including persons involved in preparation of the Information) may have financial interests in the markets
discussed in the Information. St.George owns copyright in the Information unless otherwise indicated. The Information should not be
reproduced, distributed, linked or transmitted without the written consent of St.George. "

15

*{%st.ge orge



